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nendo
(www.nendo.jp)
Oki Sato

Q&A

ippolito fleirz group
(www.ifgroup.org)
Peter Ippilito, Gunter Fleitz

ippolito fleitz group is a multidisciplinary, internationally working studio for design
located in Stuttgart. We are identity architects. Together with our clients we develop
architecture, products, and communication, which are always part of the whole and
yet something absolutely unique.

As architects of identity we conceive of and construct buildings, interiors, and
landscapes, and we develop products and communication measure. We do not think
in disciplines. We think in solutions, which help you to become a well-directed part of
the whole and yet something absolutely unique. We are architects of your identity.
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02 - M.A. in Architecture, Waseda University, Tokyo
=3 Mt thet AFTS
- Established ‘nendo’ Tokyo office
HIE TIALRA A2
05 - Established ‘nendo’ Milan office
HIE U2t AR A A2
06 - Lecturer for Showa Women's University, Tokyo
=3 A0RITHE} Zo
- 'The 100 Most Respected Japanese'
(Newsweek magazine)
FARS X 7HE &2F5te=
U= 1000 MY
07 - 'The Top 100 Small Japanese Companies'
(Newsweek magazine)
FAT FHX| AR 100742 22 U2 7| MY
08 - Published 'nendo’ (daab)
HE ST
09 - Lecturer for Kuwasawa Design School, Tokyo
=3 FAfe} TRl st Zo|
10 - Published 'nendo ghost stories' (Art Design Publishing)
HIE TAE 0|0p7| S5t
- A jury member of iF award
iF 0= A2
11 - Published 'kaminendo' (Art Design Publishing)
Ftojdls S5
- 'Famous for 15 Years: The Wallpaper* 150
(Wallpaper magazine)
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jay is working
(www.jiw.co.kr)
Jang Soon-gak / &&=z}

Human Ecology, Hanyang Univ.
ot m

- Prof. Interior Design Dept. of the College
H SHOITHSID MERIBIY S AL EHCIt!

- Co-president of 'jay is working Co., Ltd'
I8 Design firm, jay is working.(5*) SSHE
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Education &Awards

94. - Graduated from Architecture Dept., Hanyang Univ.
stoftyat 7i&atn E¢f

98. - Earned Master's Degree and Doctor's Degree at University Pantheon Sorbonne
2| M| 1 &t (Pantheon-Sorbonne) AAL HiAL 2

09. - Awarded for Doosan Art-Square, reddot Design Award
BISG CIXIOI OIS 4 - T4t 25T OIEAO]

- Awarded for Hana Bank S.1, IF Product Design Award

IF Product Design Award =4 — GHLIS3 S|

11. - Awarded for Hana Bank, IDEA Design Award
IDEA Design Award =4 — 3Lt

CHIHO&Partners
(www.chihop.com)
Kim Chi-ho / ZX|E

- President of 'CHIHO&Partners'
I CHIHO&Partners CHE

- Lecture for Sookmyung Women's
University-Department of Industrial Design
= FOAL TSt A CiAtelet 29|

- Director of KOSID
IHKOSIDO| A}

- Design consultant of GS E&C
HGsUH OARl A2

Education &Awards

94. - Graduated from Industrial design Dept.,
Konkuk University
A= oSt AH ORI Z¢

97. - Graduated from istituto europeo di
desugn in Milano, Italy
O|Ef2| Hete AL 21 TRl ME EY

00. - Graduated from Domus Academy in Milano, Itay
O|Ef2| Hete =2 A OH7HE|0] EY

00. - Master's Degree at University of Wales
from Industrial design Dept.
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Ministry of Design
(www.modonline.com)
Colin Seah

Through a series of architectural &interior architectural
explora- tions, Ministry of Design is posi- tioned as an
integrated spatial-design practice that consciously blurs
prevalent intellectual & literal boundaries between interior
space & exterior form. Acknowledging the limitations
of these distinctions on our design process, Ministry of
Design’ s explorations are created a midst a democratic
‘studio-lik e’ atmosphere and progress seamlessly between
form, site, object and space.
Ministry of Design has gained international recognition for
its avant-garde spatial designs in the fields of hospitality,
commercial and residential work.
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Rodemn ALl
(www.rodemn.com)
Kim Young-ok

Kim Young-ok, who is the pre- sident of Rodemn A.|
and an ad -junct professor of the graduate school
of architecture, Konkuk University, has created
layered spaces that transcend a fixed formality,
focusing on finding the unusualness hidden inside a
daily space. The resulting picturesque spaces emit
various feelings as time goes by and the unfamilarity
and familarity overlap. The representative works
of Rodemn A.l include hospitality and commercial
projects such as Tube, Pen, and Cherry Hotel, and
residential and public projects like Seowon Nursery,
Evergreen, and Jamsil Environment Design.
Rodemn A.l is expanding its business to arts,
design and the city through Creative Space Project
organized by Seoul, and is currently working on a
new concept hotel, which is scheduled to open in
2012.
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Friends

Design

(DESIGM

Design 228
(www.friendsdesign.com)

01 - Established 'Friends Design *
D= CRrel 2
08 - Established 'Design 228"
CAHQl 228 &
09 - Join the kidp (Korea Institute of Design Promotion)
Kidp 2|¢
10 - Join the KIID (Korea Institute of Interior Design)
KIID 3¢
- Join the KOSID
(Korea Society of Interior Architects/Designers)
KOSID /&
- Join the KOSKA
(Korea Specialty Contractors Association)
KOSKA 3|8

©Inga Powilleit

UN studio
(www.unstudio.com)
Ben van Berkel

UNStudio, founded in 1988 by Ben van Berkel and
Caroline Bos, is a Dutch architectural design studio
specializing in architecture, urban development
and infrastructural projects. The name, UNStudio,
stands for United Network Studio referring to the
collaborative nature of the practice. Throughout more
than 20 years of international project experience,
UNStudio has continually expanded its capabilities
through prolonged collaboration with an extended
network of international consultants, partners, and
advisors across the globe. This network, combined
with our centrally located offices in Amsterdam and
Shanghai, enables us to work efficiently anywhere in
the world.
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Rodemn A.l

Ministry of Design

UN studio

Design228

Time must have brought changes to your design. What was/is the
most influential trend in your career of design? And what made
you think so?

New trends develop and vanish as social values change. Sustanable design, which is represented by keywords such as green,
environment, and ecology, would be the conversation topic today. The sustainability are exprimented in the sense of not only the
material but also the construction of low-energy passive architecture. Development and new experiment projects are currently ongoing in
all areas. Sustainable design would always be a main task in the world of design.
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| think its the way people behave and our collective societal trends that have influenced me most! it makes you re-imagine how space is
used and experienced.
Lif MZ101l AFEFS0| WESshe WAL 2[7t 7MKE SSXQ AL EUET LIoA| 7H 2 Fakg &0 A2 0{EA S20| A E L AJ0| ==X

Off CHofl CHAl &fotA 2HEL.

| discovered that there was more to be found in architecture. Buildings need to communicate; architecture requires a form of intensity
and engagement. The thing | appreciate the most at the moment is when a work is very communicative, open, and accessible to a large
public. Architecture manifests itself as a rich and complex series of qualities containing a wide variety of cultural references. Because of

this architecture has become a form of cultural production.

Li EMESOE USSP 5 O QAUD ASE 4 s 2401 AEE 1 AH0] 20| YT IOIA S WO T2hA Lie| Se] st
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As time goes by, the boundary between designs, especially that of the professional and nonprofessional is becoming blurred. Various
vitage trends are now emerging. The stores give off a comfortable and traditional atmosphere, looking as if they had been there for a long
time. Designing a vintage concept is seemingly easy, but is not as easy as it seems; even the carelessly piled up materials and furniture are
in fact the results of precise calculation. Such is the beauty and aim of vintage design. As long as designs have obscured boundary, and

human craves to return to the past, vintage design will continue to evolve to lead vintage trend.
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Ippolito Fleitz
Group GmbH

jay is working

NENDO

CHIHO&Partners
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Watching and reacting to trends is not really what our design is about but to realize that architecture, beyond aesthetic, function,
order and construction has a meaning, was a fundamental insight during my studies in the 1990's. It opened up a new and

liberating perspective on the idea of context, narration, reading, history. Positions which still are a very strong part of our

design today.

2|z SHHOIRAE 1990 SAL, 2452 2017t OFELES, 715, BM, Xl SHO| I UTHs AHES THERUTH 00 EASE & I E
AEE F25171 oL, MHOR 12 T2 TO| OfLiD] 8, A2, 314, SA WAL U802 HQET M22 BYORM £ AR4d
712 R 9Uct

| get my inspiration from modernism rather than trend. I've learned about functional and sensuous scenarios of space from the
architectural promenade of Le Corbusier, and about spatial energy and commemoration, and how to reason without being
interrupted by sense from rational architects. Among contemporary architects, there is Rem Koolhaas, thanks to whom I've
become to acquanted with the progress of concept and new expressions. | owe Sejima Kazuyo to simplified beauty, and
MVRDV to new relations... | learned and am still learning new perspectives from many designers. My exploration these days
includes the relation between a space and augmented reality, the parametric and prefabrication, and the design using NC
machine and 3D printing.
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Yes, there are a lot of things to learn from the experience. It might be changing us, but we are always designing with the same
philosophy.
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Trend has changed for the past 10 years, but | think it is rather superficial and unnatural to run after it. | have a quite negative

view about the word ‘trend” and about designs that simply follow it. Ecological elements, which have come to the front since

2004, is making an impact on me, however; it is dealing with not only environmental-friendly materials but also sustainable

design that would bring happiness to the humankind.
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Rodemn A.l

Ministry of Design

Design228

UN studio

How do you think design will evolve in the future? Please tell us
about your future goals and how you plan to realize them in your
projects.

What is a good design? All that glitters is not gold. A good design is to propose a new vision for the future. It enriches our life in a larger
space for a longer time. | believe that design should be system that enables users to become closer to the personal and social utopia.
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Design is always influenced by the economy and how plentiful or scarce resources are, from what the recent decade has shown us, you
really can’t be certain of anything at all can you?

My goal is to create a design studio where creativity and connectivity flourish, where an eco - system of design sustains and replenishes
itself. This to me is the most important project, without this, we can have no good design or projects. My co-director and | spend a lot of
resources on nurturing our studio to enable these goals, its hard work but seeing it succeed is one of the most satisfying things about
design for me.
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The field of engineering works was covered by architecture, and that of architecture by spatial design. And the product design would soon
fill in the area of spatial design. In other countries, the magazines and projects on spatial design introduce lots of well-known product
designers. | think, in the near future, domestic designers of product would also become active in their works in connection with
exhibitions and spaces using product display. My prediction is that spatial designers would create a space by assembling and
disassembling prefabricated units in various combinations, bearing in mind to provide fun and stimulate imagination through LEGO-like
flexibility, and realizing that ‘One plus one equals infinity” instead of ‘One plus one equals two.’
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It is very hard to predict the future of architecture, just as it would be difficult to try to foresee the future of the financial markets over the
next 5 years. | expect architecture to become more responsible; the most important aspect is energy reduction which is related to a new
form of understanding of environmental issues in terms of politics, society, and culture. This is what | think we need to focus on. | do
however believe that technology plays the most important role in this.
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Ippolito Fleitz
Group GmbH

jay is working

CHIHO&Partners

NENDO
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The desire for a environment which feels authentic and in which everything melts into one wholesome experience will be as strong
as our life accelerates and becomes more and more anonymous. People will increasingly want to customize their experience. Also,
people will continue to expect higher quality on all levels. In retail, design will be more flexible. We will look into fast changing
environments which are highly adaptable of changing needs dealing with the tasks of the co-existence of the virtual and the real
world. Furthermore green building will have a stronger influence on interiors.
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| think that space design will evolve in an innovative way through new concepts of communication technology, hologram, and
information digital display panel, which is expected to be a materials of architecture. Advanced VR technology and its speed would
enable architects to use the video presentation as a new method. The engineering architectural language related to energy and
environment would appear in a systematic manner.

jay is working always tries an experiment on a new method. We've been working on realizing the above-mentioned elements into
reality. Currently the issues of meditating with constructors, and construction period are being settled.
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While the subject of sustainable design continues to be discussed, the style-centered design will change into a cultural design, which

means that it would have more’depth’. Through unique cultural themes and reinterpreted design, the designers will concentrate on

giving a more in-depth narration.

My goal has been to analyze and satisfy the needs of clients. | want to be a’skilled designer'who proposes the most suitable solution

according to the circumstances and tastes of clients, rather than favoring my personal preference.
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Maybe new technologies will bring new design. We would like to keep designing as we do today.
Otot AHZ2 7|=0t2 ME= CIXIRI0| B E A 2L, REj= 2EE0 0|2 7|7HK| TIRtsh 2H 22|22 CIXIeI9| HEIS % |6 L7t o
o

Interview Q & A 9



10

Rodemn A.l

Ministry of Design

NENDO

Design228

The 21st century is a period of a ‘media big bang’ that offers
various ways to obtain information on design. How much influence
do magazines have on you?

| knew the magazines came to a turning point when e-books were published. E-books certainly have a possibility to
match future changes in this era of multimedia. However, for me, magazines are not like collectible books; they are
more like newspapers. | like magazines that offer quality informations and diverse news.

HE|D|CIO] AlCHO| WS E-S0| Lixts O dZEot= FAPE MR MRS Sh=0id 0431t E-52 & O 2229 Altjof Hatst 7t 2 7ts
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Media and magazines, both electronic and hardcopy play an extremely important role - it allows us to survey and
appreciate how design evolves, or in some situations, devolves.
OjCjofet OHAZL, 0] 22 HAHHA|RF QIAMUHA|C] d=HE S SH5| ofiFl UCH, Lej= 0EA CIARI0] Z2kotil £ O =M= El2koh=X(0]

CHol ZAKSHLL HIteh 4= UEZ BiFLCt

Some major design websites (like Dezeen, designboom) spread out new projects’ photos so rapidly. It makes us easier

to check many latest designs. But it doesn’t influence us very much because our design inspiration is always from our

everyday life.
C|Z(Dezeen), CIXIRIE(designboom) 2t 22 CIXIRl IAMO|ET M2R TRMEQ| AFFI0| S4E2 HA TS0 £2 HO|Ch J2iM 222 Tl
2 EQIGH=0| 0I5t ofX|2 f2l= Sl g KoM FLS 27| HE0]| L2(017 2 S&S 7KL RUAX= ALt

We are living in the age of information. But overwhelming information could be rather harmful, because it interferes
with your concentration on your work. We purchase, read, and get magazines, newspapers books and etc to obtain
informations we are looking for. A magazine could become a tool, which allows you to see your own works in other
people’s point of view. You could emerge from the place of a designer and return to an ordinary consumer. One of the
charms of a magazine is that you could find out what is necessary or missing, and what | wanted quite accurately.
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Ippolito Fleitz
Group GmbH

jay is working

UN studio

CHIHO&Partners
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For us, magazines are a very valuable source of information and inspiration. As we subscribe to magazines from
all over the world it is quite inspiring to see projects from other countries and to learn about their point of view.
Magazines like IW furthermore do not act only as update on new projects but stay in the studio as a long term
reference for all designers.
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On the aspect of trustworthiness, a magazine outdistances informations on the Internet. It is a medium that
delivers news and information from a technical point of view. German magazine ‘Detail’ helps finding solutions
when | am lost. Domestic magazines are almost like my friends and collegues.
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Magazines are also on the internet today, but | like to have a printed magazine that | can hold in my hands. | am
also a collector of first editions of magazines. | think that this form of communication is paramount to the
profession. Magazines set up a dialogue to compete in an indirect manner.
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| don’t read interior magazines that often in order not to fall into mannerism. Instead, | mostly read magazines
related to photography, video, fashion and art, or go see exhibitions and performances. | get my inspiration from
trips, which leads to the design process.
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What do you expect from magazines in terms of form or content?
We’'d appreciate your advice.

I look forward to a design magazine with its own style. | hope that Interior World will be a medium propagating values jay is working
and messages through unique point of views and columns.
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It would be great to have comprehensive coverarage of projects, with critical texts (not just descriptions), dwgs and
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We expect each magazines has their strong identities.
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Most design magazines have photographs with short descriptions by designers. | hope that they would have a more
diverse point of views. For example, one could read about a project which has been designed and completed by
designer and client who worked under the same goals, or about the opinions of the general public. You could even
mention whether a commercial project has made the expected profit, since ordinary consumers see not only the
design but also the potential for investment and profit.
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As in every design project a strong and mature attitude makes the result more interesting. Instead of following trends it
is important to develop an agenda on its own. Beyond a mere survey of nice projects the editorial point of view gives
context and a good starting point for discourse. And, of course, since we all are part of the world of design, a stunning

layout always helps.
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| expect magazines of more technical views on details and design process; for example, specified and creative
detail plans sized 1/20 to 1/5, intead of mere elevation or section plans. And it might be also necessary to walk
readers through the process of a concept being realized into a single project.

I’'ve collaborated with Interior World from the opening issue. It was good to see the magazine develop and
establish itself in the professional field of design. | hope that it would continue to take an active part in introducing
the excellence of Korean design to the world.
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A magazine can be a platform for communicating new ideas and your latest buildings, but it would also be
preferable if they were to become a bit more provocative. It is crucial to set up new dialogues about what
architecture is and where its responsibilities lie. | truly believe that critical dialogue is very important. If you have

positive criticism it generates a lot of public interest.
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Interior and architecture can be very interesting subjects for all kinds of social groups, but domestic magazines tend
to approach them in too technical a way that general public do not dare to get closer. It would be nice to see a
more popular magazine that covers various fields including objet, photography, exhibition, and fashion centering

on interior and architecture.
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