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Einfach 
Spektakulär
How Danza is helping diners  
move past their pandemic mindset

Local cultural aficionados already know 

and love the Forum am Schlosspark 

in Ludwigsburg, Germany. That makes 

the Danza Restaurant & Weinbar the perfect 

complement. Like in a theater hall, the space 

opens up into the heights and leads onto an 

expansive glass façade. A large terrace, with 

a backdrop of a green chestnut avenue, is the 

stage set and constant point of reference for 

interior staging.
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Peter Ippolito

The tables in the stalls offer seating 
close to the stage, as well as fine views 
of the exterior. The stools around the bar 
provide a slightly elevated view of the 
action, while the upholstered niche seating 
and curved alcoves give you the feeling of 
sitting in a private box.

Whether for a first tête-à-tête dinner, a 
festive family reception or a glass of good wine, 
Danza serves as a venue for all occasions. 
The complete refit of the kitchen is much 
more than just a quick encore—it actually is 
responsible for catering the entire Forum. In 
culinary terms, the restaurant is tops, featur-
ing a bevy of creative, international cuisine.

We sat down with Peter Ippolito, one  
of two founders and managing directors  
of multidisciplinary design studio Ippolito 
Fleitz Group, to get his views on how the 
restaurant is helping diners move past  
their pandemic mindset.

In an accelerating and digital world, consumers are looking for 
tangible experiences. Having dinner is a social and sensible activity. 

A restaurant has to be a place with a strong personality  
and a clear idea.
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Give us a snapshot of the 
restaurant brand.
Local cultural aficionados already know 
and love the Forum am Schlosspark in 
Ludwigsburg, Germany for its vibrant 
music, dance and theater program. Danza 
is a restaurant that joins the ensemble 
following a thorough renovation of its 
gastronomic offering, skilfully picking up 
on the existing mood and taking it in an 
atmospheric, culinary direction.

Give us a rundown of the 
restaurant’s layout.
Like in a theater hall, the space opens up 
into the heights and leads onto an expan-
sive glass façade. A large terrace, with a 
backdrop of a green chestnut avenue, is the 
stage set and constant point of reference for 
our interior staging. As if one were sitting in 
a light-flooded wintergarden, the spectacle 
of the natural environment outside can be 
experienced first hand inside. 

When darkness falls, large pendant 
luminaires set the scene for the magic of the 
night, as well as investing the room with a 
festive glow.
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What is today’s consumer 
looking for?
In an accelerating and digital world, con-
sumers are looking for tangible experienc-
es. Having dinner is a social and sensible 
activity. A restaurant has to be a place with 
a strong personality and a clear idea. This 
can work by focusing on excellent food as 
well as by creating experiences or having 
flexible use-cases.

Are you optimistic about how 
the marketplace has responded 
to everything happening today?
We have seen that there have been some 
restaurants that have gone into a kind of 
shock paralysis in the face of rapid change. 
And on the other hand, there are also many 
that have adapted to the new situation very 
quickly and tried out other business models. 
They have seized the opportunity to position 
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themselves in a new context. And that is also our goal in interior 
design: We want to encourage restaurant owners and guests to see 
that a restaurant can be and mean a lot of different things.

What type of adjustments have you made 
surrounding the recent state of events?
Focusing on fast changes due to COVID, hospitality concepts have 
to adapt to the new standards and rules for social distancing and 
hygiene. Resulting in greater distances between the tables in restau-
rants, less seating capacity indoors and therefore the strengthening of 
the outdoor gastronomy.

The entrepreneurs have to adapt to the “new normal” and show 
flexibility and creative solutions in order to keep their business running 
and offer clients memorable experiences. As interior designers, we 
focus even more on making sure that guests do not feel lost in the 
space. Intimacy and coziness can be achieved through creating zones 
and landscapes within the restaurant. Separating modules like filters, 
space-in-space concepts and greenery can support this. It is important 
to condense the space and accomplish a clear wayfinding signage.

What trends are you seeing?
The restaurant, as a flexibly designed location, can contribute to 
recreation and a feeling of “at home.” Through its offer and design, it 
can create a place of work through flexible seating offers and it can 
be a meeting point and community place where the guest experienc-
es exchange and belonging.

As ecosystems, the themes of living, working and community 
will be further developed. New themes such as culture, events, 
exhibitions, etc., will be integrated and there will be an increasing 
interaction between guests and locals. Gastronomy will play a central 
role in this.
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Talk about sustainability.  
What are you doing?
Sustainability in the gastronomy and 
hotel sector will become more and more 
important. How will energy, water use, 
waste generation and use of materials be 
handled? Urban Gardening and Vertical 
Gardening are already finding their way into 
gastronomy and the Zero Waste Movement 
shows that rethinking is already taking place 
in the industry. We as interior designers are 
committed to sustainability.

We are among the initial signers of the 
Phase Nachhaltigkeit initiative for sustain-
ability in interior design. Goal of the initiative 
is to make issues such as low-pollution 
materials, re-using existing buildings and 
efficient use of space an essential part of 
every interior project. We address these 
subjects to clients and to go to length to 
make a positive impact on the natural and 
social environment in which we work. To us, 
sustainability is a core principle. We want to 
create value that lasts. CK
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